- poppy king,
the lipstick queen e me

Atatimewhen astronglipisontherise, the new

Lipstick Queen lipsticks are the créme de la créme

|* intwoversions: Sinner and Saint. The Sinners

are highly pigmented rich, opaque, and glamorous.
The Saints are sheer, moist lipsticks with a touch

of color. Lipstick Queen’s creator, Poppy King, has

¥% doneallthisbefore. She started her first cosmetics

{ lineatthe age of 18in Melbourne, Australia. And

™. Poppy, the resulting cult cosmetics brand (before

there was suchathing), reigned foradecade in

Australia asthelip brand, coveted internationally
by those inthe know.

“Lisa rapon Whatare your carliest makeup memories?
POPPY KING My mothers lipstick from Biba! I got to play dress up with Biba and
Viary Ouanthpstwk and 'Uaude Fnzon shoes. M} mom. was then and LS nOW very

?‘%ﬁ.n Buthow did youknow aboutblue and yellow bases?
e Well, Ididn’t. Tjust knew the result. A good lipstick will ill uminate your hair,
eyes. and skin. Onthe other hand. the wrong color just drains color from. your
face. Women don't trust the evidence they sce in the mirror. Theywant to rely on
what the woman behind the countertells them. We need to be able to look in the
mirrorand really see.
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~Lr At18, how did youknow how to get intouch with cosmetics
manufact urers?

P Well. Jwish it was more of an exciting story. but Ijust picked up the phone book.
Bealh And the response was just amazing. We had greal press. The business

\ was always entirely customer driven. women asking for Poppy: 1 think if youdo
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LR Youdesign Lhis greatpackagingas well.

PK Yes, my inspirations were very Belle Epoque -
Aubrey Beardsiey illustrations —but the color
paletteis strictly 7os rock album covers.

Lr Youleft poppyin 2002 to cometo

New York as Perscriptives ve of creative
marketing. How did you come back

to your own company again, to founding
lipstick queen?

px In November of 2005, I quit to write a book.
aguide to how to take an idea to reality in an
unconventional way. [walked out of my fifth
Avenue office with a job lined up as a waitress at
Café Gitane in case it all went wrong. The book is
partguide, part memoir. I thought about why |
wentinto business in the first place. ['was bored
with lipstick again. Lips were all novelty. You

didnt see pure female energy out there. Twant | @
fantasy. exuberance. romance, whimsy: thpg@

% ,_ %somethm o1 a genuine way, it will atiraet other people. Ttsiimeto doitagain!™ § D
\h LR Howareyou creating the lipsticks now? You select all of the colors. . LR Sowhat'snext? .

,i ,2 L P Yes, rose is based on the lips of an anti que doll. will take a ballet slipperto eK "Oxymoron.” It's a matte lipgloss, blush for

"_~.‘:,\_, - . . g .

w  thechemist, and they will mateh it. Overall, it's very straightforward. No crazy yourlips. [ts aromantic look. Very Jane Austin.
packaging. No crazy scent. I'm into color and tewture, into the product itself. You should see the packaging forthat. It's Aubrey
Fam pérsona iy involved in every aspect of creating these lipsticks. Beardsley meets Miami.
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